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My school, year level and class size: 
         I teach P4 at Harrington Sound Primary
         19 students 
What was the activity and how did you get the idea?
         Design a Poster on Bermuda
         Create a brochure that speaks to the activities/ landmarks/ and places of interest in and around Bermuda
         Do a 3 min commercial promoting Bermuda
         And lastly, interview some tourists and ask them specific questions I had put together
What subjects and objectives did you integrate for the project?
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         The ideas came from just in teaching them about the Tourism industry in Social Studies (Module C).  As we talked I decided what they should know based on our objectives and I came up with what I thought were exciting avenues for learning hands-on for those students who need that- and visual for others.
         I wanted to make it relevant and purposeful.   For instance: once they did their interview with the tourists they came back to the class with their data and compared responses and then they created a bar graph of the 7 most popular answers: why they chose to come to Bermuda, what they like about here, where they were from, have they noticed any changes and what they would like to see here, what is missing, would they come back-   I heard from the students that the tourists were very [image: image3.jpg]


willing and enjoyed the connection with a local.
         Next they had to produce a commercial- some just sat at a desk and reported out on the highlights of visiting the Island and others produced a video with them as the host talking at different locations on the island- with music added and a present point slide- the whole class enjoyed that.

 

         The brochures – discussed the normal size and look of a brochure and content required – I am pleased with the outcome.  There were some that any hotel on the Island would be proud to display for the tourists to take.
         Then they had to do a poster- we discussed the difference between a poster and a brochure- and the idea behind both.  They came  back  colorful and eye popping. 
What was the most challenging aspect during the project?
         There were no challenges other than making sure that in the commercial the students spoke loudly, clearly and made it exciting enough to be able to attract anyone who might be watching TV at the time to persuade them to visit Bermuda- (Language lesson on persuasion was done)
         The students  benefited greatly.  I think now they can answer any question on tourism: about peak season, how we must treat our guests, why we need them to come, what they are expecting when they get here, etc.
How did the students benefit?
         There were some exciting and creative projects done which are gracing the P4 room.

[image: image4.jpg]


What will you remember to do differently next time?
         Next time I would do a (formal) technology lesson on how to make a video and power point lesson so everyone could have the opportunity to do that for their project.
